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WHO EXPLORE MINNESOTA IS
AND WHAT WE DO

MISSION
We support Minnesotaõs economy and promote 

sustainable travel by welcoming all to experience our 

diverse cultures and destinations through innovative 

marketing, industry partnerships and unique 

storytelling.

VISION
To be a top 10 destination for extraordinary travel in all 

four seasons.

POSITION
We lead Minnesotaõs travel industry by collaborating 

with partners and stakeholders to market our state for 

the economic benefit of all Minnesotans.

BRINGING THE 

WORLD TO MN



EXPLORE MINNESOTAôS

ORGANIZATIONAL STRUCTURE

Marketing, brand 

strategy, research 

and partnerships

Communications, 

website and 

public relations

Industry relations, 

welcome centers, 

international travel 

trade and market 

development

Operations, finance, 

grant and contract 

administration, HR 

and policy



Explore Minnesota has not had a budget increase since FY14* and is 

ranked 27th of 40 states reporting budgets to the US Travel Association.

Funding increases in orangeindicate specially-apportioned grants that 

passed through the agency and were not used for operations.

EMT HISTORICAL
BUDGET

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Grants $100,00 $200,00 $130,00 $1,173, $1,000, $100,00 $160,00 $100,00 $1,100, $100,00

Operating Budget $13,788 $13,588 $13,858 $13,011 $13,168 $14,132 $14,084 $14,144 $13,134 $14,323
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EMT Budget Trends

2014-2022 Operating Budget Grants

*Any EMT operating increase is a supplemental adjustment for payroll and pension and becomes on-going



EXPLORE MINNESOTA ANNUAL
BUDGET ALLOCATION

Revenues:

Gross sales

Å2019: $16.6 billion

ÅEstimated 2022: $14.7 billion

$14.1 billion in losses 

between January 2020 and 

June 2022

Marketing & 

Communications

62%

Marketing

Grants & Co-ops

12%

Technology & 

Operations

11%

Welcome

Centers

7%

Industry Outreach & 

Education

6%

Market 

Development

2%



WHAT WE DO
FOR MINNESOTANS

Market the unique aspects of MN to 

bring economic support to small 

businesses

Attract new visitors to support the 

vitality of the leisure & hospitality 

industry (275,000+ jobs)

Without EMT, each household would 

pay an additional $625 in taxes each 

year

Generates significant sales tax 

revenue for the stateõs economy


